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SUMMARY OF THE DECISION

On the 24rd of February 2012, the Commission for the Protection of Competition (hereinafter the “Commission”) received a notification of the proposed concentration on behalf of the companies Unilever Overseas Holdings Ltd (hereinafter the “Unilever”) and P.M.Tseriotis Ltd, (hereinafter “Tseriotis”) in accordance with Article 13 of the Control of Concentrations between Enterprises Law (Number 22(I)/99) (hereinafter the “Law”).

The transaction concerns the creation of the new enterprise Unilever Tseriotis Cyprus Ltd (hereinafter “Unilever Tseriotis”) by Unilever and Tseriotis.
Unilever is a company duly registered in the United Kingdom and it is a holding company with no operations. This company belongs to the Group of companies Unilever Plc which is active in the production and marketing of consumer products, personal and household care products, food and ice cream.

Tseriotis is a private limited liability company, duly registered in the Republic of Cyprus. This company is mainly active in the provision of services, investment management and real estate. The Tseriotis Consumer Goods Ltd (hereinafter “TCG”)  is a subsidiary of Tseriotis and operates in the sale and distribution of cleaning products for household use, personal care products and ice-cream. 

The necessary information in order to comply with the notification requirements of Annex III of the Law was received by the Commission on the 30th of March 2012.

Unilever Tseriotis will take over the activities of TCG and Unilever will have the control of the new company created.

The Commission, taking into account the above facts and events concerning this concentration has concluded that this transaction constitutes a concentration within the meaning of article 4 (1) (b) of the Law, since the activities now performed by TCG which is a subsidiary of Tseriotis, will be controlled by Unilever.
Furthermore, based on the information contained in the notification, the Commission found that the criteria set by article 3 (2) (a) of the Law were satisfied and therefore the notified concentration was of major importance under the Law. 

The Commission finds that the undertakings involved in this concentration operate in the following markets: the Unilever group of companies operates at the global consumer products market, personal and household care products, food and ice cream. In the Cypriot market, this group of companies is active in the production, marketing and sale of products for household and personal care and ice cream to Tseriotis, which operates in the sale and distribution of the products held by Unilever group through its subsidiary company TCG.

This concentration is about the creation of a new company, which will operate in the Cypriot market though selling and distributing products of Unilever group, which before the completion of the notified transaction, are sold and distributed, by TCG, obtaining in this way the activities of the TCG.

The Commission, in this concentration, having examined the potential separation of the relevant markets into sub-markets has concluded that even with the narrower or wider definition of the relevant product market no competition issues arise, and has therefore  defined the following relevant product markets as: 1) production and sale of household cleaning products, 2) production and sale of personal care products, 3) production and sale of ice cream, 4) marketing and distribution of household cleaning products marketing 5) marketing and distribution of personal care products, 6) marketing and distribution of ice cream.

The geographical market is defined as the Republic of Cyprus for all the relevant product/service market.
The undertakings involved have no horizontal relationship within the Cyprus Republic. They have a vertical relationship since Unilever operates in the production and marketing of the products mentioned above and with this concentration, will gain control of the marketing and distribution of those products in Cyprus, which Tseriotis previously had. However, the market shares of the firms concerned is below the 25% threshold laid down in Annex I of the Law for the existence of affected market in the case of vertical relationship.

 The Commission, in light of the factual and legal circumstances, applying the relevant provisions of the Law and taking into consideration the report of the Service, unanimously decided that this concentration does not create or strengthen a dominant position as there is no affected market and therefore the concentration does not raise serious doubts as to its compatibility with the competitive market.
Therefore, the Commission, acting in accordance with Article 18 of the Law, unanimously decided not to oppose the notified concentration and declare it as being compatible with the requirements of the competitive market.
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